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| The Value of CX Across Industries

Additional revenue increase over 3 years for a modest Improvement in customer
for a typical company with $1 billion in annual revenues (3 millon)

Hotels
Rental cars
Afines

Fast food

)\

insurance (G

Health plans @
=
Parcel delivery

e

Computers & tablets @

Intemet senvice ()

Utiities _

| Better CX = More Loyal Cu

Percentage of companies’

customers who are ikely to do
these things (above and below
industry average in %-points).

Top Quintile of CX
Bottom Quintile of CX

Purchase it + Trynew
o (7)) T
products | "gN@ 4.0 company

M&

afo

www.temkingroup.com



