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THE ECONOMICS OF CX ARE COMPELLING
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39% of consumers
decreased their spending.
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But customer experience
makes a big difference...
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B CX Leaders (10% or more above industry average Temkin Experience Ratings)
B cx Laggards (10% or more below industry average Temkin Experience Ratings)

CUSTOMER EXPERIENCE REMAINS MEDIOCRE
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FIRMS ARE IN EARLY STAGES OF CX MATURITY
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GREAT CUSTOMER EXPERIENCE REQUIRES EN ED EMPLOYEES

r.k ENGAGED EMPLOYEES
ARE A HUGE ASSET!

CX Leaders have significantly more
engaged employees
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Employees Who Are Likely to...
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done after your normal 349
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